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AUBLIEM — The historic sites
and cultural thes that set Aubarn
apart from other commumities in
the Finger Lakes reffion have, as
thedr historic nature sugpests, been
around for same time. Mow, the
seatterim of
imteresting
places are
linked to
their city
loscation
corTnlbed
under one
hat.
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Al apressn-
tation about the brand, organtzer
encouraged business owners to
incorporate o thetr shops, nestin-
ramts and offices the town's new
loge, complete with a black top
hat eocked on the M of Aubuarmn,

e can't redy o fust the winer -
ies, just the Finger Lakes," said
Firiny DA ineesresn, who preseresd Hhe
concept of branding the city
" Hometown has a nice flavor to
it

WhiBe wineries and waterfronls

are a major appeal of Auborm and

all pther towns situated along thi
lakes, Auburn needs to morket
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riek Tabrmean's home, the Wikland
Memoriad Chapel — loattract new
visliors, resicdents and businesses,
aaded DiEViseeriaa, who b e cliest
services director for Clark Cre-
ative Stratedy Medin, The com-
pany wis hired to help promote
Sargh Palin's Founders Day visil
il staved on to develop a mar-
keting strategy for tha entire city.
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potential o market Auburn az a
" I package — restaurants,
tertainment, shopping = by
linkimg local busihesses and his-
torical sites with o simple stick-
o1, printed in bold, red letier=.
“pratential — 1 think that’s a
huge piece for Auburn DiVin-
ol Hg | '““-'F"l"l'-1- 1t'y
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Al Wednesday's presentation,
a table displaved options for incor-
porating 1 iz I-'-:_'ur: window |,"IL|1_:'_-
and posteands, a rubber stamp and
a CD that can be used Lo transter
the imaee to wirtually any suriace.,
Wele're nod aslamg businesses to
inwest thousands of dollars ™ sudd
Andrew Fish, executive direcior
af thet
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start buid

17 tor tise comamunitsy
Thee ickess B meo bo change Aubiem
or how bissinesses aperate, bt 1o

advertise as g unit all the city's

existing attractions. DiVincenzo
encouraged business owners to
wrap Lhelr existimg ;'\-r:l.,'.'.h:".'\- 13|
the Auborn brand. For |.=.'-._'|II'|.'=|'I!|.-.
dils

historie and cultur-
nission updated the
| Wb site to welcome
istior 1o History's FHomeiowe:
the city's Web s1te features the
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lune Gravhall, o docent at Willard Memornial Chaped, and Kathy Walker,

1he "llt'_.l.ll Aubirne Hiviors

hapel's executive director, look af promotional materials featuring
s Hometown" Wednewday morning. The
hnbarn Historcal and Cultaral Mie

Lammdmd and Do ndown HILD

spodtsnned o presentation to datrosdisce the new marketing campaign o

city business owners and officials.

the Auborn Holidav Inn, lefi
Weidnesday's presentation with a
atack of brochures and jotted-
direm notes nbout hirsr to enhance
the mdormation about focal tourism
that is already available to hotel
puisls,

By printing the logo on ban-

quet @i restaurant menus, the

hste] will ke able bo link itself with
History's Homelown, while pro-
viding an extra boost to the local
tourism they have long promoted,
Miore =aid. *We had it all along™
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